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PART A 
Answer ALL the questions:       (10x2=20marks) 
 
1.Define MarketingResearch. 

 

2.Whatdo you mean byHypothesis? 
 

3.Write anoteon ExploratoryResearch. 
 

4. Explain ‘Case StudyApproach.’ 
 

5.Define Marketing Information System. 
 

6.Write anoteon PrimaryandSecondaryData. 
 

7. Explain Telephone InterviewMethod. 
 

8.Define the term‘Questionnaire.’ 
 

9. Listout the qualitiesofa goodsample. 
 

10.Whatis ResearchProposal? 
 

PART B 
 

Answer anyFOUR ofthe following:     (4x10=40 marks) 
 
11.Bringout the relationshipofMarketingResearch with other discipline. 

 

12. Explain in briefthe importance andscopeofMarketingResearch. 
 

13.Discuss the methods ofcommunication systems used indrafting the questionnaire. 
 

14.Write anoteon personal interviewmethod. Listout the merits andde-merits ofthe  
same. 

 

15.Whatis a Sample? Explain the stepsinvolvedinselectinga Sample. 
 

16.Whatare the factorsinvolvedinorganizinga written research report? 
 

17. Explain the merits and de-merits ofSecondaryData. 
 

 

PART C 
 

Answer anyTWOof the following:      (2x20=40 marks) 
 

18. Explainthe steps andlimitations of MarketingResearch. 
 

19.Write anoteon Survey Method.Discuss the techniques involvedinselectinga survey. 
 

20. Enumerate in detailthe methods ofsampling with examples. 
 

21.Describe the general format ofresearch report writing. 
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