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The digital marketing master class was organised department of B.Com.(Honours) for all 
three years of the department on 3rd September 2024 between 2.00 pm to 3.00 pm at Loyola 
College.  

Mr. Craig Leith, Principal Lecturer from Robert Gordon University was the resource person 
for the session. The master class on digital marketing provided an in-depth understanding of 
various digital marketing strategies, tools, and best practices. It was aimed at professionals 
looking to enhance students skills, ideas for businesses seeking to improve their online 
presence, and future entrepreneurs wanting to leverage digital channels to drive growth. 

The key objectives of the master class were to provide comprehensive insights into digital 
marketing techniques and to explore current trends, tools, and platforms. The resource person 
offered practical guidance on building digital strategies. 

Following key areas of digital marketing were discussed by the resource person  

●​ Overview of digital marketing landscape 
●​ Differences between traditional and digital marketing 
●​ Importance of digital marketing in today’s business world 
●​ Basics of SEO and search engine ranking algorithms 
●​ On-page and off-page SEO strategies 
●​ Keyword research and optimization 
●​ SEO tools and analytics 
●​ Developing social media strategies 
●​ Platform-specific marketing (Facebook, Instagram, Twitter, LinkedIn) 
●​ Content creation and community management 
●​  Pay-Per-Click (PPC) Advertising 
●​ Campaign tracking and optimization 
●​ Creating engaging and shareable content 
●​ Email Marketing - Creating effective email campaigns - Email automation and 

personalization 
●​ Analytics and Reporting - Understanding KPIs and ROI - Reporting and data-driven 

decision-making 



 

Key Learnings 
The Importance of Data-Driven Marketing: Participants learned the value of using data to 
inform decisions and optimize campaigns. Understanding user behavior through analytics is 
crucial for success in digital marketing. 
Audience Targeting: One of the most important takeaways was how to effectively target 
specific demographics across various platforms to maximize the relevance and effectiveness 
of marketing campaigns. 
Content as King: Creating relevant, engaging, and high-quality content was emphasized as 
essential for attracting and retaining customers, driving SEO success, and building brand 
authority. 
Integrating Marketing Channels: Successful digital marketing strategies often integrate 
multiple channels such as SEO, social media, PPC, and email marketing to create cohesive 
and effective campaigns. 
 
The following Tools and Platforms Discussed were discussed during the session: 

●​ Google Analytics: To track user behavior, conversions, and traffic sources. 
●​ Google Ads: For creating paid search campaigns. 
●​ Hootsuite & Buffer: Social media management tools for scheduling and analyzing 

social campaigns. 
●​ MailChimp: For email marketing automation and campaign tracking. 
●​ SEMRush and Ahrefs: Tools for SEO and competitive analysis. 



 

 

 

Throughout the class, there were multiple Q&A sessions where students asked questions and 
discussed various challenges in digital marketing.  

The Digital Marketing Master Class provided a well-rounded and practical understanding of 
digital marketing. Students left with actionable insights and tools in digital marketing.  


